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Monitor
The Monitor pages provide short snippets  
of information from essential news to previews. 
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>>COVER EXCLUSIVE: CATE BLANCHETT<<
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CIn a rare interview, Cate Blanchett talks 
exclusively to TRACEY SCOTT about 
career beginnings, hobbits and why striking 
a work-life balance is impossible

ate,
interrupted
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>>MONITOR<<

T
his November, 100% Design Shanghai will host hundreds of 
international exhibitors in what is China’s largest and most 
prestigious interior design fair. As part of the 100% Design 
franchise, Shanghai is joining well-established shows in London  
and Tokyo to showcase innovative contemporary lighting, furniture 
and flooring.

Shanghai is China’s (and the world’s) largest city and the 
powerhouse of its economic growth. 100% Design doesn’t ignore the commercial 
dominance that still exists in the Chinese interiors market, and many of its exhibitors  
are looking to strike deals with the hotel and residential construction sectors. But China’s 
young, affluent high-flyers, already discerning consumers of Western luxury fashion 
brands, are turning their attention to interior luxuries, too, meaning there is a feast of 
new domestic design ready to be snapped up and taken home.  

The Shanghai Exhibition Center will host the three-day event (November 8-10), 
which combines bespoke exhibitor areas and a stimulating range of talks from 
professionals in the interior design industry. The exhibitors are all vetted by a committee 
of architects, artists and designers, among them Filippo Gabbiani, founder of Shanghai-
based architects Kokaistudios. Commenting on the significance of 100% Design 
Shanghai, he said, “In China there are many fairs but they are commercial fairs. It’s 
important to have an event that doesn’t just involve business and buyers, but also a lot 
of designers. To me China is a country where there is very little culture of design, so it’s 
extremely important that there are exhibitions like this where innovations are celebrated.”

Michael Young is the show’s creative director and has been involved with 100% 
Design in London and Tokyo for the past decade. He likens Shanghai now to those 
cities 10 or 15 years ago, suggesting that Shanghai is on the same energetic, creative 
cusp. “Having worked with 100% Design for over 10 years, I have come to understand 
its global dynamic from both the Japanese and British markets. Since setting up office 
in Asia, it has allowed me the opportunity to bring many things together and celebrate 
design as it should be.” His Director’s Pick section is a sharp edit of some of the 
highlights from the show.

Elsewhere, glass artists are showing dynamically blown and moulded lamps and 
sculptures, cabinet makers are rethinking conventional silhouettes and textures in 
wooden furniture and the nursery gets an absorbing addition in the shape of a small 
ping-pong table that doubles as a work table covered in blackboard paint, ready to be 
scribbled on once the pinging and ponging is done.

One of the highlights of the show is 100% Futures, a showcase of new talent. It is 
open exclusively to design schools, young companies that have been in business less than 
five years and companies whose products are still at prototype stage. This is the chance 
to spot stars of the future and to get a feel for where edgy, experimental, inspired design 
is going to lead. 

When you have seen all there is to see at 100% Design Shanghai, it 
is only fitting that your hotel is as beautiful and stylishly laid out as 
the exhibits. The Jumeirah Himalayas Shanghai, set in the Himalayas 
Centre in Pudong, is a stunning example of modern, pared-down 
Chinese design, decorated with priceless art, and equipped with 
the latest business-friendly technology. The bustling lobby revolves 
around a 500-year-old pagoda. Restaurants include Shang-High 
Cuisine for updated classics and The Grill Room for a boutique 
steakhouse experience. And the spa is a haven of tranquillity.

DESIGNER DESTINATION –
JUMEIRAH HIMALAYAS SHANGHAI

100% Design Shanghai is China’s must-see event 
for all that is hip and happening in interior design, 
reports SAMANTHA CHIPPINDALE

China
by design
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>>FASHION: BOTTLETOP<<

66

Now celebrating its 10th year, Bottletop 
combines luxury and style with an ethical 
conscience. MARY MOSS reports
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in film
The world

>>FILM: CINEMATIC LOCATIONS<<

In some films, the setting can prove as 
defining as the characters. With this in 
mind, VHAIRI WALKER goes in search 
of truly iconic, cinematic locations

Lawrence Of Arabia, Wadi Rum, Jordan
Based on the life of British army officer, T.E Lawrence, Lawrence Of 

Arabia is considered among the greatest films of all time. Just as 

Lawrence spent time in the Wadi Rum during the Arab Revolt of 

1917-18, art imitated life, and a segment of filming took place in 

this dramatic, almost forbidding, desert valley. Referred to as ‘The 

Valley of the Moon’, the wadi is the largest in Jordan. A breathtaking 

landscape defined by sandstone and granite rock, the Wadi Rum 

has been inhabited by several ancient cultures, whose paintings and 

markings can be found inscribed on the stone. 
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>>FILM: CINEMATIC LOCATIONS<<

Lord Of The Rings,
 
Matamata, New Zealand

Predominantly filmed in the conservation areas and national parks of 

New Zealand, author J.R.R Tolkien’s ‘Middle-earth’ was brought to life 

in Matamata. Constructed for The Lord Of The Rings trilogy, the lush 

landscape of Alexander Farm in the North Island became ‘Hobbiton’ 

– home to no less than 37 hobbit houses (among those, Bilbo and 

Frodo Baggins’). Hidden away amidst grassy mounds, the landscape 

is stunning. So stunning, in fact, the cameras returned for the trilogy’s 

prequel, The Hobbit: An Unexpected Journey, which was released at 

the end of last year.
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>>FILM: CINEMATIC LOCATIONS<<
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The Beach,
 
Koh Phi Phi, Thailand

‘A paradise on earth’, the white sands and aquamarine waters of Koh Phi Phi provided 

the backdrop to Danny Boyle’s silver screen drama, The Beach. In fact, the fabled 

island is integral to the story as American backpacker, Richard (Leonardo DiCaprio), 

sets out to find the existence of this mythical tropical nirvana. Yet what begins as 

harmonious bliss evolves into a destructive nightmare, threatening the lives of the 

island’s inhabitants. Filming, however, incited controversy. Movie producers chose to 

landscape parts of the island and additional palm trees were imported and planted 

to ensure the setting was flawless. Environmentalists were outraged by the damages 

incurred and, as a result, lawsuits ensued. 

Cinema in the city….

Lost In Translation, Tokyo
Starring Bill Murray and Scarlett 
Johansson, Sofia Coppola’s critically- 
acclaimed film saw the unlikely pair  
bond in Tokyo – for them, an alien 
city. For this reason, Tokyo is almost a 
third character on screen and a major 
influence in their relationship. 

Amélie, Paris
This charming and whimsical French 
romantic comedy revolves around 
French waitress Amélie, played by Audrey 
Tautou. The film opens with the cobbled 
rue Saint Vincent and continues its almost 
fantastical depiction of Parisian life. 

A Clockwork Orange, London
Stanley Kubrick’s ultra violent cinematic 
interpretation of Anthony Burgess’ book 
of the same name is firmly fixed in pop 
culture. Set in futuristic Britain, London  
is the backdrop for Alex and his ‘droogs’ 
to exert their violence.    

King Kong, New York 
Loose in New York City, the sight of King 
Kong atop the Empire State Building  
is among cinema’s most iconic shots.
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